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Hunting Concessions in Alabama

Dr. Lee Stribling

When the first settlers came to Alabama there was plenty of wild game to go around.  There were no seasons, bag limits, or posted property with which hunters had to contend.  The concept of not being able to hunt in the forest was an idea that immigrants to America left in Europe.  Paying to hunt or paying to hunt someone(s land was never even contemplated.  As the numbers of people in Alabama grew over time, most game populations dwindled but the concept of paying to hunt was still non-existent since there was nothing much left to hunt.  However, as wildlife habitats and game populations began to rebuild in the mid 1900's, hunters again became interested in hunting and sport hunting was reborn.

As time went by and more and more game animals became available, more and more individuals became interested in sport hunting.  Today there are more hunters than ever wanting access to available land which is open to hunting.  Because of this, many landowners have taken the opportunity to harvest some revenue from their property.  This revenue exists in the form of income owners derive from hunters willing to pay for access to hunting land.

The only study on the economics of hunting and hunting related activities in Alabama was conducted in the mid-1980's (1986-87).  This study showed that annual expenditures on hunting and hunting related activities in Alabama were almost $650 million.  With minimal inflation in effect this number could be past the $1 billion mark.  This study shows what hunters spend their money on and how much they spent.  Hunters in Alabama spend over $30 million each year on leases and fees for land access.

Several approaches to setting up hunting concessions are used depending on the landowner(s property and land use objectives.  The income potential of tracts vary depending on location, proximity of free-access hunting land, tract size, and wildlife populations.  Other considerations for landowners are marketing and legal liability.   

